


Global Events

Media Pack 2012

London

* Innovations Awards
Welcome odcen
» The Future of Digital
Marketing b |

i - JUMP
Hundreds of the leading technology Chlcago « FUNNEL

vendors and agencies sponsor > bigfiell Cleeim
Econsultancy’s events every year.

[t is a key strategic piece in their marketing
puzzle. Why? They want to associate their New York Asia
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Content is at the heart of Econsultancy,
we don't do trade shows — we only target
the right audience for the right content
rich event. Ask any of our 110,000+
global members if you don'’t believe us.
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Take a look at our events below: - Digital Cream



Global Digital Cream Events

The invitation-only peer summit for digital strategists.

Digital Cream, formerly Peer Summit, is a unique, invitation only, one day moderated roundtable format event for
only the most senior digital client-side marketers and buyers, all hand-picked and invited by Econsultancy’s editors
and analysts. Now run in Dubai, Singapore and Sydney Digital Cream has grown into a global event series. Invited
delegates revel in the unique opportunity this event offers to meet their peers and discuss the latest best practice Dubai

on digital strategy, business models, investment, ROl and supplier selection. February 21 2012

New York
February 23 2012

Dates and
Locations

Why sponsor this event?
Each of the themed roundtables has one sponsor who is the exclusive supplier to sit at that table during the day.
Each table runs for three sessions with up to 30 buyers on each table during the day. This exclusive access to these
buyers is ‘rifle, not shotgun marketing’. You get the chance to join in discussions on strategy, procurement, suppller
selection and peer to peer comparisons of digital marketing campaigns and investment.

London
March 15 2012

San Jose
June 19 2012

Digital Cream, now in its sixth year, has been devised by the analysts and editors at Econsultancy ) Sydney
in consultation with the most senior digital buyers in the world and takes place in London, = October 2012

Dubai, New York, Sydney, Chicago, San Jose and Singapore. Chicago

October 24 2012

Great event at Digital Cream — lots of e W Singapore
~1 good conversations. Plus some great November 10 2012

[;J_—Il.—' See who attended insight being shared, #dc11
Digital Cream @soulsaver b
London 2011

Sponsorship from
$7,750

For more information call +1 (212) 699 3640 or email commercial@econsultancy.com



The Future of
Digital Marketing

This year, next year and beyond.
The Futwre of Digital Marketing takes senior digital marketing strategists on a fast-forwand tour
of the tactics and technologies that will change the way they engage with their audiences,

This ariginal and evolutionary ane day conference focusas onowhere the digital marketing
landscaps i haading in &, 18 and 36 months' time. Less ‘blus sky’ thinking and mara
‘planning marketing with the goals moving corstanthy’, 200+ dalegates come to this
Econsultancy mainstay annually kaaking far inspiration, technology and sarvice praviders
wha can help them make the big leaps forsand.

Why sponsor this event?
If wou offer a technology or service that is innovative, proven, future-procfed or strategic,

then this event is the place to get seen and noticed, Delegates are Iooking for new pariness to
& their lenger term thinking, Sponsorship deals tend to be large and kong term as marketers
at FOOR tend to belooking to scope out the future of their business and campaigns.

Dates and
Locations

Malaysia
March 2] 2

See who attended S
The Future of Digital lune 13 2012
Marketing 2011

Sponsorship from

$5,500

Far micre information call +1 (212) 6939 3640 or email commercial@econsultancy.com



JUMP

Online and offline marketing, all joined up.

harketing has emered a new era. The web nas revolutionised the way we
communicate vet raditional offline efforts remain the focal point for marry brands.
Campalgns have a reach like never before, but o achieve their full potential the on
and offiing spheres must interact 1o create a new kind of marketing, where we work
together 1o share data, insight, strategies and successes,

Cnline & offline marketing
al pned up,

JUMP is the event for marketers focused on learning how o jain up anline and offline
miarketing to deliver bettar, more integrataed campaigns across multiple channets.
Mow inits third year, the visionary JUKP event uses a multi-streamed confax to bring
together over 1,200 on and offline brands to netwark with suppliers and haar case
studies on bowy best to combine multichannel data, creative, brand and PR to create
marketing results whare ‘the whale is greater than the sum of the parts’

Why sponsor this event?

JURP's delegates are by irvitation anly and delegate numibers are capped,

This ensures a very senior mix of brands, buyers, publishers, retailers and planners from the
largest companies inthe land They come to JUMP because theissue is hat, important and
the route to marketing competitiveness - aswell 35 1o find partners and technologies that
can help them bridge the gan between the silos in their marketing. IFyou can help with
milt and cross channel marketing, marketing ntegration, data or direct and aning
miarketing then this is where youll find your target market New York, The Metropolitan Sponsorship from
Pavilion $E,5ﬂﬂ

Dates and
Locations

See who attended -
JUMP London 2011 Lomdon, 00 Bllingages

Far micre information call +1 (212) 6939 3640 or email commercial@econsultancy.com



FUNNEL

Where marketing meets sales

FUNNEL

Where marketing meets sales and leads become revenue.

Now in its second year, this four streamed conference and expo plays host to over
500 senior B2B and B2C ‘considered purchase’ strategists, marketers and agencies
gathered in one content-packed day.

It's all about: marketing automation, sales and marketing alignment, lead nurturing,
demand generation and revenue performance for marketers with long lead cycles
and ‘high ticket’ sales.

Why sponsor this event?

Put simply, FUNNEL is the largest dedicated gathering of B2B marketers in the
calendar. So, if you sell to B2B marketers, there’s no better place in terms of reach,
seniority and value. If you can help marketers with attracting more and better
qualified leads, customer engagement, content marketing, marketing automation
and increased conversion, then this is the place to show it off and engage.

Big thanks to @Econsultancy for an Date and Sponsorship from
excellent FUNNEL conference. Brain .

£4,950
is all full of exciting new information! Location ’
#fuqnelrnarketing Lok
@Alilouisa November 2012

See who attended
FUNNEL 2011

For more information call +1 (212) 699 3640 or email commercial@econsultancy.com



Online Marketing Masterclass

How to acquire, convert & retain customers online.
This strategic event, pragramrmead by the analysts at Bconsultancy aims to offer the
fallening questions for an irvibed audienca af saror marketers from tha regior:
* Howy do o use online marketing approaches to get the right. potential
customers 1o your site?
* Once thers, how da vou get them to do what you want tham to?
= And ance they're customers how do you retain them and grow their value to you?
= Henar d wou measure and optimize the sucoass of your anling markating activitias?
Why sponsor this event?
This evant axplores the fundameantals of digital marketing. Nothing fashy, it's the basics,
and it’s all about what delegates can go back to their desks tomorrow and put inte action

iz improve their onling marketing and e-commerce, Ifyou can help marketers solve the
issues above you should sponsor and speak at this key evant for the region.

Consistenthy excallant content, events
and particularly retworking, they'vea Date and
baen at the forefront for LOywears or 5o, .

fGrahamBuddick Location

See who attends the Online
Marketing Masterclass

Far micre information call +1 (212) 6939 3640 or email commercial@econsultancy.com

Dubai

June 201%

Sponsorship from

30,000 UAD




Innovation Awards

Digital marketing glory.

Innowvation is the racket fusl of digital markating. That's why the Econsultancy
Inncration Aveards matter so moch to digital marketer s they are designed to ge
individuals, chants, suppliers and agencias global recognition for genuing inndwation
and succass in digital marketing.

The awards are a natural progressicn from our commitment to inncvation in the
world of digital marketing, demanstrated oy our regularly updated Innovation Report
and Innawvation Briefings,

Why sponsor the Award Ceremony?
Econsultancy’s fourth annual Inncyvation Awards have now been expandad 10 encompass
a bigger marketing campaign, more entnas, enhanced categories as weall as a glittering
anwards ceremarny Gahsch waill be high on innovation itselfl). This s vour opportunity to
be showcased in front of 500 of the industry's best and brightest.

See who won last year’s Date and
4 L & “
Innovation Awards ocatio

London, Hilton Sponsorship from
Park Lane Hotel £6,000

February 23

Far micre information call +1 (212) 6939 3640 or email commercial@econsultancy.com



Get in touch

For more details about event sponsorship please cantact
a member af aur team who will be happy to assist vou

David 5t. John Tradewell, Commercial Director

davidg@econsultancy.com
+1 (212) 699 3640

Danielle Mackie, Member Services Manager
danigllemackis@econsullancy.com
1 (302) 415-5355

Very much enjoyved #JUMP =0

far. Some very intarasting and

useful stuff. Impressively busy

danbarker 1

nteresting day at #dcll
met some great people,
good suppliers & learmt
how well we're doing
@thedigitallady

Faor more information call +1 {212) 699 3640 or emall commercial@econsultancy.com
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